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Our Logo
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X

1/2 x

1/2 x

1/2 x

1/2 x

LOGO CLEAR 
SPACE

The clear space around the logo is an 
integral part of its design, and ensures  
the logo can be seen quickly, uncluttered  
by other logos, symbols, artwork, or text. 

The recommended clear space around our logo  
should be greater than or equal to the 1/2 height  
of the wordmark height (x).   
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LOGO FORMATS

EMBELLISHED LOGO 
- PRIMARY

HORIZONTAL VERTICAL
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LOGO VERSIONS

EMBELLISHED LOGO 
- PRIMARY

SIMPLIFIED 
LOGO

DE-COUPLED 
LOGO

PRIMARY LOGO 
Used for all our communications  
as long as the wordmark is legible. 

DECOUPLED & SIMPLIFIED LOGO
Used for small surfaces or formats where  
legibility of the primary version is limited.  
Used when the composition is strengthened  
by the de-coupled or simplified versions.  

While the Wordmark always stays grounded 
on the greed, the IAC Rocket can travel up,  
facing to the sky. The IAC Rocket can be also 
placed on the 37.5 degree angle, facing left. 
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Minimum logo size 
Print: 15 mm high
Screen: 55 pixels high

Minimum logo size 
Print: 20 mm high
Screen: 75 pixels high

Minimum wordmark size 
Print: 7 mm high
Screen: 25 pixels high

MINIMUM LOGO SIZE
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LOGO ON BACKGROUNDS

Always use our logo in its original colors  
on a white, red or cobalt backgrounds where 
possible. Avoid using full-color logo on photo-
graphs unless the logo sits on a calm and  
contrasting area of the image. 

The simplified or de-coupled logos should  
be used on busy photographs and color  
backgrounds. The one-color logos should only  
be used in cobalt or black and white color ways.

ON WHITE  
OR LIGHT

ON COBALT

ON RED
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LOGO PLACEMENTS​

The logotype should always be placed along  
a layout grid in balance with other elements.​  
The logotype should be placed along the right  
or left edge and gravitate towards the corner. 
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Follow the spacing and alignment specifications 
below when locking IAC27 logo with affiliated 
logos. Always maintain the clear space guidelines, 
keeping partner logos at a distance greater than 
or equal to the height of the 1 x IAC27 wordmark.

For partnerships, we lockup IAC27 logo with  
a partner logo, preferably with IAC27 coming first.
Clear space between logos should be 1 x IAC27 
wordmark and divided in half by a line. Depending on 
shape, Partner logos should be aligned to the optical 
baseline of IAC27 wordmark or IAC27 logotype.LOCKUPS
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BRAND ELEMENTS

BRAND BADGES

EMBELLISHED SIMPLIFIED
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BRAND 
HEADLINES

Light 
Regular 
Medium

SemiBold 
Bold

Space Grotesk

aąbcćdefghijklłmnoópqrstuvwxyzżź 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
01234567890!@£$%%&()

Space Grotesk is a sans-serif typeface derived as 
a modified version of Space Mono font. It comes 
with Latin extended language support and it is 
available in 5 weights (Light, Regular, Medium, 
SemiBold and Bold) with its corresponding italics.

IAC27 headlines are set in Space Grotesk.  
Always typeset Space Grotesk with metric kerning, 
set the tracking to -10. Use in sentence case for 
web and long headlines. Use in title case when 
creating short headline, typographic executions.

DOWNLOAD: https://fonts.google.com/specimen/Space+Grotesk

https://fonts.google.com/specimen/Space+Grotesk
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BRAND TEXT

Light 
Regular 
Medium 
Bold

Roboto

aąbcćdeęfghijklłmnoópqrstuvwxyzźż 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
01234567890!@£$%%&()

Roboto has a dual nature. It has a mechanical 
skeleton and the forms are largely geometric. At 
the same time, the font features friendly and open 
curves. It has excellent legibility in print, web and 
mobile interfaces. This is the regular family, which 
can be used alongside the Mono and Slab families.

Roboto typefaces work well independently,  
and even better together. Use the Regular style 
as a contemporary compadre, the Serif for quotes 
and editorial storytelling and Mono for tags and 
attributions. Always typeset Roboto with metrics 
kerning, set the tracking to 0.

DOWNLOAD: https://fonts.google.com/specimen/Roboto

https://fonts.google.com/specimen/Roboto
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Light 
Regular 
Medium 
Bold
aąbcćdeęfghijklłmnoópqrstuvwxyzźż 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
01234567890!@£$%%&()

Roboto Slab

BRAND PULL 
QUOTES

IAC27 editorial text and quotes can be set in 
Roboto Slab. Always typeset Roboto Slab with 
metrics kerning, set the tracking to 0. Use in 
sentence case for headlines.

DOWNLOAD: https://fonts.google.com/specimen/Roboto+Slab/

https://fonts.google.com/specimen/Roboto+Slab/
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Light 
Regular 
Medium 
Bold
aąbcćdeęfghijklłmnoópqrstuvwxyzźż 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
01234567890!@£$%%&()

Roboto Mono

BRAND TAGS & ATTRIBUTIONS

Set Roboto Mono in all-caps all-caps for elements 
like tags and attributions. Always typeset Roboto 
Mono with metrics kerning, set the tracking to 0. 
Use in sentence case for headlines.

DOWNLOAD: https://fonts.google.com/specimen/Roboto+Slab/

https://fonts.google.com/specimen/Roboto+Slab/
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BRAND HEADLINES & BODY COPY

Space Grotesk & Roboto

Big headlines are set 
in Space Grotesk.
Gui as moloressus. Ime nis dolupta tempor aut lignima gnihic te lat eos sum que di 
berum harchil id molorum rem as magniti busapit quamenet ommoloratis que.

Bold headlines for  
vibrant communication.
Gui as moloressus. Ime nis dolupta tempor aut lignima gnihic te lat eos sum 
que di berum harchil id molorum rem as magniti busapit quamenet atis que.

Setting the line height correctly for headlines  
is a key factor in creating impact and to gain 
the desired visual expression for the brand. 

Headlines don’t have a standard line height, 
instead, to create bigger impact, they should be 
set slightly tighter than available AUTO setup, 
but without letters touching between the lines, 
adjusted for optimal legibility.

Line height for body copy and smaller headlines 
should be adjusted to achieve optimal legibility. 
The aim is to create a well defined body where 
the lines are easy to follow. As a rule of thumb, 
use 120% of the font size. 

Headline
Space Grotesk Bold,  
40/46, Tracking -10

Headline
Space Grotesk Bold,  
16/17, Tracking -10 
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Colors at a Glance
Use these color proportions in any
layout or collateral design. Text should
always be set in Cobalt, Moon or White.  
Headlines can be set in Moon, Cobalt,  
Red or White. Pull quotes and tags can  
be set in Red, Cobalt or White.

Mars, Venus, Jupiter and Neptune are the 
blend  colors and can be used as accent colors 
in the proportions shown below. Tints of Pluto 
and accent colors can be used to create light 
backgrounds.

Environmentally friendly color replacements: 
Cobalt = 100% K. Moon = 80% K

National Red
#EE0628 
R-238, G-6, B-40 
C-0, M-97, Y-82, K-0 
PANTONE 185 C

Midnight Cobalt
#281F66 
R-40, G-31, B-102 
C-100, M-100, Y-28, K-14 
PANTONE 2372 C

Moon Text
#272E58 
C-9 R-39, G-46, B-88  
6, M-90, Y-40, K-28

White
#FFFFFF

Mars
#C60B34
R-198, G-11, B-52
C-15, M-100, Y-74, K-5
PANTONE 200 C

Venus
#9F1041
R-159, G-16, B-65
C-25, M-100, Y-53, K-22
PANTONE 7420 C

Neptune
#501A5A
R-80, G-26, B-90
C-80, M-100, Y-30, K-23
PANTONE 2623 C

Pluto
#BACEDD 
R-186, G-206, B-221
C-26, M-11, Y-7, K-0

Jupiter
#77154D 
R-119, G-21, B-77 
C-45, M-100, Y-30, K-34 
PANTONE 222 C



NATIONAL 

Red
#EE0628 

R-238, G-6, B-40 

C-0, M-97, Y-82, K-0 

PANTONE 185 C

75% TINT

50% TINT

25% TINT

PRIMARY COLOR



#281F66 

R-40, G-31, B-102 

C-100, M-100, Y-28, K-14 

PANTONE 2372 C

75% TINT

50% TINT

25% TINT

MIDNIGHT 

Cobalt

PRIMARY COLOR



MOON 

Gray
#272E58 

C-9 R-39, G-46, B-88  

6, M-90, Y-40, K-28

75% TINT

50% TINT

25% TINT

PRIMARY COLOR



CMYK
C 26 / M 11 /  Y 7 /  K 0
 
RGB
R 186 /  G 206 / B 221
 
HEX 
#BACEDD 
 
PANTONE 
5455 C

75% TINT

50% TINT

25% TINT

Pluto

ACCENT COLOR



#C60B34

R-198, G-11, B-52

C-15, M-100, Y-74, K-5

PANTONE 200 C

75% TINT

50% TINT

25% TINT

Mars

ACCENT COLOR



#9F1041

R-159, G-16, B-65

C-25, M-100, Y-53, K-22

PANTONE 7420 C

75% TINT

50% TINT

25% TINT

Venus

ACCENT COLOR



#77154D 

R-119, G-21, B-77 

C-45, M-100, Y-30, K-34 

PANTONE 222 C

75% TINT

50% TINT

25% TINT

Jupiter

ACCENT COLOR



#501A5A

R-80, G-26, B-90

C-80, M-100, Y-30, K-23

PANTONE 2623 C

75% TINT

50% TINT

25% TINT

Neptune

ACCENT COLOR
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Graphics
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Graphic elements
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Graphic elements
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Patterns
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Patterns
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Lorem ipsum dolor
sit amet, coserem  
tetuer adipiscing  
sef diam noummy 
elit euismu

Lorem ipsum dolor sit amet, 
coserem  tetuer adipiscing  
sef diam noummy elit 
euismu

30 x increase

2 x more

45% more space

3 x faster

Guided by simplicity, we subtract everything  
unnecessary. We are precise, striving for  
perfection, using space to create elegance  
and balance. We believe in excellence through 
analysis and precision.

 

The basic shapes are used to create simplistic, 
recognizable infographics throughout all IAC27 
applications.

INFOGRAPHICS

Y2027 
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Icons are designed to be simple and modern.  
Each icon is reduced to its minimal form,  
expressing essential characteristics. Icons  
display corners with straight edges, for a crisp
style that remains legible even at smaller scales. 

Material Design icon grid is used to create IAC27 
icons. Keyline shapes are the foundation of the 
grid. By using these core shapes as guidelines,  
you can maintain consistent visual proportions 
across all icons. 

Icon content is limited to the 20dp x 20dp live area, 
with 2dp of padding around the perimeter.
Stroke width of 1dp. Icon colors are 50% Red and 
50% Cobalt.

Clarity PartnershipEngagement

IAC27 CONCEPTUAL ICONS
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MAP DESIGN 

 

 
 

 

City Park Hotel 
Congress hotel  

Sheraton Hotel
Congress hotel   

University of Technology
European Rover Challenge

A. Mickiewicz University
UN/IAF reception

Town Hall
International Meeting of MMoP  

Bazar Poznański 
MMoP Dinner

Congress Venue

OLD TOWN

National Museum

Ławica Airport
6,5 km 

Poznań Główny 
Railway Station 

Poznań Arena 

Concordia Design

Archeological Museum
IILS Dinner

Stary Browar / Malt House Room
SGC dinner

Młyńska 12 
business & event centre

15 min. walk 

10 min. walk 
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Usage examples
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BROCHURE COVER
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BROCHURE COVER

Welcome 
to Poznań 
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One space. 
Shared future. 

BROCHURE COVER
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Meet the team.

IAC27.com

Uaboris nisi ut aliquip ex ea 
commodo consequat. Duis 
aute irure dolor in reprehenderit 
in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 

do eiusmod tempor incididunt 
ut labore et dolore magna 
aliqua. Ut enim ad minim quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis 
aute irure dolor in reprehenderit 
in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.
Duis aute irure dolor in rep-
rehenderit in voluptate velit 
esse cillum dolore eu fugiat 
nulla pariatur. Excepteur 
sint occaecat cupidatat non 
proident, sunt in culpa qui 
officia deserunt mollit anim id 
est laborum.
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 

do eiusmod tempor incididunt 
ut labore et dolore magna 
aliqua. Ut enim ad minim quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis 
aute irure dolor in reprehenderit 
in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.

Duis aute irure dolor in repre-
henderit in voluptate velit esse 
cillum dolore eu fugiat nulla 
pariatur.

Lorem ipsum 
dolorem, exepteur 
sint esse cillum.

_

BROCHURE LAYOUT

  

About us.

Lorem ipsum dolor sit amet.
 
Ut enim ad minim quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehen
Uaboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehen-
derit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum.

Lorem ipsum rodoas.
 
Ut enim ad minim quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehen-
derit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum.

Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui officia deserunt 
mollit anim id est laborum.
 
Ut enim ad minim quis nostrud 
exercitation ullamco laboris. 
 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui.

QUOTE GOES HERE

Excepteur 
sint occaecat 
cupidatat 
non proident, 
sunt in culpa 
qui officia 
deserunt 
mollitani 
m id est 
laborum
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PRESENTATION COVER
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PRESENTATION COVER

Welcome to Poznań  
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One space. Shared future. 

PRESENTATION COVER
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PRESENTATION LAYOUT
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ROLLUP

   

One Space. 
Shared Future. 

Welcome 
to Poznań. 

One Space. 
Shared Future. 
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WALL 

 

One Space. 
Shared Future. 
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WALL 

 

One Space. 
Shared Future. 
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WALL 

 

One Space. 
Shared Future. 
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WALL / WAYFINFING
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WALL / WAYFINFING
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WALL / WAYFINFING
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WAYFINDING

    

Business
space

Meeting 
space

Relaxation
space

Information

← ↗ → ↗



54 Design Elements IAC27 Brand Guidelines

 

USAGE EXAMPLES

_Hey Poznan, lets get your 
IAC27 bid of the ground 
[NEXT MISSION Y2027]

Y2027 
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We are here to help. 
hello@alicjamurphy.com


